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‘We go beyond square 
footage to reflect how our 
clients truly aspire to live.’ 
Pascal Brülhart, Publisher
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Philosophy
Curation is an act of responsibility.
 
At B&P LIVING, we bring together people, brands, places, and ideas that 

naturally belong together, protecting the integrity of every association 

and strengthening the credibility of every participant. Because in private 

wealth, the company you keep is part of your value proposition.

 
The circle is small by design. Time to join.

CONCEPT



The New Standard

•
•
•
•
•
•

The right audience in the right context.
 
B&P LIVING connects brands with the people who influence and manage 
private wealth across Southern Switzerland.  
 

Family Offices
Private Banks
Asset Managers
Ultra-High-Net-Worth Individuals
Luxury Hospitality
Exceptional Real Estate

CONCEPT
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B&P LIVING brings together UHNWIs, their trusted advisors, 
exceptional real estate, premium hospitality, and a carefully 
selected group of brands within one editorial world. Every 
participant strengthens the value of the whole.
 
That's why every story and placement is deliberately curated 
to create an ecosystem where exceptional brands belong 
together.

Our Ecosystem

From visionaries like Michael Mauer to 
extraordinary experiences, B&P LIVING offers 

exclusive insights into the world of exceptional 
living.

CONCEPT

 © Elena Steness  © Elena Steness © Uta Gleiser



Evelyn Gorgos, Editor-In-Chief

CONCEPT

True curation means selecting 
what is exceptional. Every 

story, experience and partner 
must belong in our world to 

earn the trust and attention of 
our readers.  
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Distribution

Each issue is personally shared by selected Media Partners with 
clients and prospects they know and value. It enters an 
established relationship, carrying the weight of a considered 
recommendation rather than the anonymity of mass circulation.
 
Every copy becomes more than a publication. 

It becomes a trusted introduction.

CONCEPT
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CONCEPT

B&P LIVING works exclusively with 
respected journalists and recognised 
experts. Their independent perspectives 
bring authority and depth to every story, 
while their social and professional networks 
extend its reach and credibility far beyond 
the page.

Authority Beyond 
the Page 



Our carefully selected Media Partners form a trusted 

circle defined by quality, discretion and substance.

 
Exceptional brands enter a world of respected 

institutions, influential people and defining experiences, 

gaining credible proximity to UHNWIs through an 

environment already familiar to them.

 
Beyond visibility, this is positioning with relevance, 

authority and intent.

The Inner Circle

CONCEPT
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•
•
•
•
•
•
•

Exclusive market intelligence, carefully selected investment 

opportunities, and privileged access to leading experts make B&P 

LIVING a curated editorial platform for informed decision-makers.

 
Our editorial focus

 
 Southern Switzerland Lifestyle 

 Wealth & Family Office 

 Luxury Real Estate Intelligence 

 Art & Culture 

 Travel & Hospitality 

 Fine Dining & Gourmet 

 Exclusive Property Opportunities

The Concept

CONCEPT
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CONCEPT

Decision-Makers 
Large audiences create awareness. We connect 

brands directly with the individuals who make 

purchasing, investment, and lifestyle decisions  – 

where influence truly matters.

 Editorial Association 

By integrating partners into 

authentic stories and curated 

content, brands become part of a 

trusted narrative rather than 

another advertisement.

Credibility 
Editorial context and association with carefully 

selected brands enhance credibility far beyond 

conventional advertising.



Relevance 
We focus on reaching the right people. 

B&P LIVING delivers meaningful 

visibility within a carefully curated 

community of UHNWIs, family offices, 

advisors, and premium brands.

CONCEPT

Long-Term Presence
Traditional campaigns have a defined start and end. 

B&P LIVING builds lasting partnerships through 

recurring editorial features, events, digital touchpoints, 

and continuous brand presence throughout the year.

Trusted Relationship Platform 
B&P LIVING is is a platform where trusted 

relationships are built. We bring together influential 

individuals, exceptional brands, and meaningful 

opportunities for long-term collaboration.
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•
•
•
•
•
•
•

Targeting a discerning, affluent audience with a modern 
outlook, the magazine combines high-end editorial content, 
elegant minimalist design, and a curated distribution strategy.
 

UHNWIs
Individuals with a secondary residence in TI
Architects
Investors
Family Offices
Private Banker
Asset Manager

Target Audience

CONCEPT
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More than a magazine, we bring editorial 
influence, premium audiences, leading 
partners and exclusive experiences together 
in one connected luxury ecosystem.
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B&P LIVING hosts a small number of 
private gatherings each year, bringing 
together no more than ten invited guests.
 
Private conversations. Invitation-only 
dinners. Intimate salons. Exclusive 
property previews. Extraordinary 
hospitality, experienced behind closed 
doors. 

Starting 
Connections

CONCEPT

Each one shaped by thoughtful 
conversation, shared interests, and 
the pleasure of meeting 
remarkable people  intentionally 
intimate.
 
As a Media Partner, you are 
welcomed not as a sponsor, but as 
a valued member of that circle.
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FACTS & FIGURES



•
•
•
•
•

Year of Establishment: 2025

Frequency of Publication: 2 x per year

Magazine Format: 210 x 280 mm

146 inner pages

Print run: 4.000 copies

 
Discover the First Issue online: 

bruelhartluxury.ch/flip

Facts & Figures

FACTS & FIGURES
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https://bruelhartluxury.ch/flip


1st Opening Double *

420 x 280 mm

17.000 CHF

Technical Specifications

2nd Opening Double *

420 x 280 mm

15.000 CHF

Outer Back Cover *

210 x 280 mm

19.500 CHF

Inner Back Cover *

210 x 280 mm

11.500 CHF

Run of Book

210 x 280 mm

9.500 CHF

Advertorials

2-3 pages

Price on request

FACTS & FIGURES

First Boulevard

420 x 280 mm

12.500 CHF

FORMAT

210 x 280 mm

BINDING

Hotmelt adhesive binding

PRINTING METHOD

Cover: Sheet-fed offset printing,

80 % halftone patch

Content: Web offset printing,

70 % halftone patch full-bled,

4/4 colour

PAPER

Matt coated, bright white, wood-free

 

ARTWORK SPECIFICATIONS

Full-bled advertisement bleed

+3 mm per outer edge

High-end PDF/X4 (Fogra 51 colour profile, 

PSO coated V3, CMYK, incl. fonts, crop 

marks)

InDesign (supply all fonts, graphics, IDML 

files)

Illustrator (EPS, converted to paths)

Images (definition of 300 dpi at a minimum, 

CMYK, as TIFF without LZW compression, 

EPS or JPEG, max. quality)

 

* Heritage positions are reserved for existing long-term partners. They become available only if a position is released.



 

 

 

 

 

 

 

PUBLISHER

Brülhart Luxury Real Estate 

Pascal Brülhart (Founder & CEO)

T. +41 91 922 52 02

pascal@bruelhartluxury.ch 

www.bruelhartluxury.ch

C O N T A C T

CONCEPT & CONTENT

ego communications sagl

Evelyn Gorgos (Editor in Chief)

T. +41 78 677 9307

eg@egocommunications.com

 
 
This Media Kit is intended as an overview of the partnership opportunities offered by B&P LIVING. 

All information, placements, specifications and publication schedules are subject to change and final confirmation.
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